





















研究はいくらか存在するものの（恩蔵, 1991; 延岡, 1996; 石井, 1999），そのような順番に注目したも
のは皆無である．また，先行研究ではこれまで，部門間や職能間での調整や連携，交流などについ
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行開発を行い，そのうち 2つの製品化に成功したとしている．同社での製品化率は 10％と高く，TOKYO 
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For many tears, businessperson have discussed which is better design-driven product development or technology-
driven product development. Because they have considered that choice would result in different outcome. However, in 
existent studies that focus on product development, they have not paid attention to such a difference. Therefore, in this 
paper, we try to divide product development activities into two types from that point of view and clarify the difference 
between them focusing on variation of works and a rate of product realization.
